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ISI turnsup heaton
screwcap benefits

Advocates of screwcap closures from
both the New World and Europe have
formed the International Screwcap
Initiative (ISI), a non-profit-making
organisation with a mission to dispel
the misconceptions surrounding the
closure.

New Zealand's Michael Brajkovich
MW, chairman of the new association,
said:“Qur mission is not to sell more
Screwcaps, that's someone else’s job. Our mission is to ensure that consumers
drink our wines in the best possible conditions, exactly how the winemakers
intended them to be.”

Lorraine Carrigan has been enlisted to develop an educational website for
buyers, journalists and consumers. It will also act as a technical forum for
‘members. The site ~ www.screwcapinitiative.com — will be launched in February.

The creation of the ISI follows the first screwcap association, which was
founded by a group of 13 Clare Valley producers in 2000 and instigated by Jeff
Grosset. There was a similar move in New Zealand, led by Villa Maria's George
Fistonich, and the first screwcap symposium was held in NZ in 2004.

European winemakers who are actively involved include the likes of
Burgundy’s Michel Laroche. He has taken the role of European Representative
of the association and joins Grosset and Fistonich as a board member. For
details about membership and for further information contact: Lorraine
Carrigan at lorraine@carrigan.com.

@ Chile’s producers have been slow to adopt the screwcap closures compared
to their New World peers. This could be set to change folloy
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Vineyard’s acquisition of a US$10 million screwcap facility at its winery in the
Bio Bio region. The facility will be made available to other producers.

Other major Chilean producers such as Concha & Toro and Errszuriz have
also invested in technology for screwcap closures. Concha & Toro uses it for
around 16 wines, especially rosé and whites, and recently put its Castillera del
Diablo Pinot Noir under screwcap. Its UK-based commercial director Cristidn
Lopez said:“The trade is pushing towards screwcaps based on technical reasons
and quality, but consumers are still reluctant - especially more knowledgeable
consumers. Screwcapped wines are also over-represented at lower price points.”





